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Supply-side surveys Demand-side surveys
Emphasis Survey Options Emphasis Survey Options

In depth data… 
but less coverage

• Information 
gathered from 
multiple 
stakeholders

• In-depth 
review of 
Regulation

• Large, 
targeted 
sample sizes

- The 
MixMarket

- WSBI dataset
- Microcredit
- Summit data
- Various  

institution- 
specific 
administrative 
data

• Sizable, 
focused 
samples to 
analyze 
sub-national 
relationships

• Broad 
questionnaires 
to finely 
capture 
nuanced issues

- FinScope
- EFiNA
- Finclusion

(Intermedia)
- LSMS financial

access modules
- Financial

questions in
various country-specific 
household surveys

Limited headline 
numbers… 
But broader 
coverage

• Cross-country 
comparisons

• Annual 
surveys

- IMF Financial 
Access 
Surveys

- GSMA
- WB Global 

Payment 
Systems 
Survey

• Cross-country 
comparisons

• The potential 
for repeat 
surveys

• Enough 
covariates to 
segment 

- Global Findex



In 2014, the World Bank -- with funding from the Bill & Melinda Gates Foundation and the support of 

Gallup, Inc. – updated and expanded the Global Findex dataset, an unprecedented study of financial 

inclusion based on interviews with almost 150,000 adults in over 140 countries worldwide.

Account Ownership Around the World

Source: Global Findex (2014); http://www.worldbank.org/globalfindex



Category of user Questions they may ask of the data Decisions they may take, based on the data

International users

Multilateral agencies/
donor agencies

‐ Across countries, or regions, what accounts for
observed differences, by gender?

‐ Which countries need additional gender-disaggregated
survey work the most?

‐ Prioritization (or de‐prioritization) of new initiatives to
narrow gender gaps

‐ Evaluations of initiatives to broaden inclusion of
women

‐ Whether or not to undertake detailed gender-
disaggregated survey or country diagnostics

International Researchers ‐ What appears to guide cross‐country differences in
financial access by women over time?

‐ Which country-level data sets and variables might
usefully yield new insights

Multinational financial
service providers

- How can we design better products for women?

‐ Which markets are most ripe to be served?

‐ Prioritization of market entry, based on opportunity
and cost

Domestic users

Policy makers ‐ How does financial access by women in my country
compare to what I consider to be my peer group?
(regionally or level of income)

‐ Which segments (women, youth, etc.) are most at risk,
compared to my peers?

‐ What targets should I set for access which I can
measure credibly?

‐ Whether further resources are needed to promote
increased financial access by women

‐ Prioritization of populations and financial service types
to be promoted

Domestic financial service
providers

‐ How large is the un-served market?
‐ What are the demographic and income characteristics

of unbanked women?

‐ Business case justifying opportunity among unserved
women

Domestic researchers ‐ What questions are most relevant to study for my
country?

‐ Prioritization of research efforts and further gender
disaggregated data collection



How Can Financial Inclusion Help Women?

Financial services help women shape household spending decisions, make 
investments, and manage economic risk.

• Access to insurance helped women farmers in Burkina Faso and Senegal increase 
yields and better manage food security (Delavallade et al., 2015)

• In Niger, mobile cash transfers strengthened women’s bargaining power, boosted 
spending on nutritious foods, and allowed women to spend more time on productive 
tasks by reducing the need to travel to receive cash payments (Aker et al., 2015)

• Women in the Philippines who used a savings account reported greater over household 
decisions and increased spending on items they needed, such as washing machines 
and kitchen appliances (Ashraf et al., 2010)

• In Kenya, women merchants who received a basic account invested more in their 
businesses; they also spent 13% more on food and 38% more on private expenses 
(Dupas and Robinson, 2013)

• Women-headed households in Nepal spent 20% more on education and 15% more on 
meat and fish after receiving a savings account (Prina, 2015)

Closing the Gender Gap



Source: Global Findex (2014); http://www.worldbank.org/globalfindex
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The Gender Gap in Financial Inclusion

Account ownership
Total percentage of adults

50% 59%

95% 95%

70% 70%

69%44%

70% 64%

34% 54%

39% 39%

63%

76% 81%

65% 72%
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Digital payments can facilitate wage, transfer and remittance payments and has the 
potential to increase income by allowing households to smooth consumption and 
accumulate savings

• Increasing the security, privacy and control over the funds received (Docquier, Lowell 
and Marfouk, 2009; Dupas and Robinson, 2009; Morawcynski and Pickens, 2009; Duflo, 
2012)

• Lower cost and time to send and receive payments (Aker et al., 2013; CGAP, 2011b; Babatz, 
2013; Lindert, et al., 2007)

• Increased security of payments and lower associated crime (McKenzie and Yang, 2014; 
Ashraf, et al., 2014; Wright et al., 2014)

• More transparency and thus lower leakage between sender and receiver (Muralidharan et 
al., 2014)

• Helps people meet unanticipated expenses  (Jack and Suri, 2011; Blumenstock et al., 2012)

• Provides a first entry point into the formal financial system;  Encourages savings; 
Builds transaction history which can improve credit access (Allen et al., 2013; Li et al., 2014; 
Aportela, 1999; Prina, 2012; Masino and Nino-Zarazua, 2014; Batista and Vicente, 2013)

How Can Digital Payments Help Women?
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Opportunities: Receiving Payments Into Accounts

Source: Findex (2014); http://www.worldbank.org/globalfindex
Note: The height of the bar is the share of adults with an account.

Wages and government transfers to Women
Total percentage of women

Receives 
govt 

transfers 
into an 
account

Receives 
public 

wages into 
an account

Receives 
private 

wages into 
an account

In Brazil 12% of women receive 
private wages into an account, 

compared with 25% of men
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Opportunities: Receiving Payments Into New Accounts

Source: Findex (2014); http://www.worldbank.org/globalfindex
Note: The height of the bar is the share of adults with an account.

Wages and government transfers to Women
Total percentage of women

Globally about 1 in 10 adults received 
their first account to collect wages or 

government transfers

Receives 
wages or govt 
transfers into 

an existing  
account

Receives 
wages or govt 
transfers into a 

new /first 
account
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Opportunities: Government Transfers and Financial Inclusion

Source: Global Findex (2014); http://www.worldbank.org/globalfindex
Note: The height of the bar is the share of adults who receive government transfers.

Government transfers to Women
Total percentage of women

Receives govt 
transfers into 

an existing 
account

In Brazil twice as many women as men 
get digital government transfers

Globally about 160 million adults get 
govt transfers or public wages in cash

Receives govt 
transfers into 

a new/first 
account
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Opportunities: Digital Payroll and Financial Inclusion

Source: Global Findex (2014); http://www.worldbank.org/globalfindex
Note: The height of the bar is the percentage of adults who receive private sector wage payments. 

Globally 280 million unbanked 
adults get private sector wages 

in cash

Receives 
private wages 

into an 
existing  
account

In India men are more than twice as likely as 
women to get private sector wage payments

Private sector wage payments to Women
Total percentage of women

In Mexico 30% of men receive private wages, 
compared with 19% of women

Receives 
private wages 
into a new/first 

account

Opportunit
y: 



54% 
banked

58% banked

The Gender Gap in Financial Inclusion

Source: Gallup World Poll and Global Findex (2014); http://www.worldbank.org/globalfindex

Account ownership by economic participation in BRIC countries
Total Percentage of Adults in BRIC Countries

Wage 
workers

Unemployed

Out of 
workforce

Self-
employed 

Wage 
workers

Unemployed

Out of 
workforce

Self-
employed 

76% banked 77% banked

62% banked

70% banked 79% banked

49% banked

Challenges in Closing the Gender Gap: 
Workforce (Non-)Participation

MEN WOMEN



Source: S&P FinLit Database (2014); https://www.spglobal.com/corporate-responsibility/global-financial-literacy-survey 
Note: The height of the bar is the share of adults who use a credit card or formal credit.

Challenges in Closing the Gender Gap: Financial Literacy

Financial literacy of Women Borrowers
Knowledge of interest compounding among adults who use a credit card or have formal credit (%), 2014
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Among adults  in major advanced economies who use a 
credit card or formal credit, a third of women show 

knowledge of compound interest, versus about half of men

In France, women in this category are 
half as likely as men to understand 

compound interest



Challenges in Closing the Gender Gap: Technology

Source: Gallup World Poll (2016). 
Note: The height of the bar is the share of adults who have their own mobile phone.

Has mobile 
phone & 
internet

Has mobile 
phone

Technology gaps for Women
Total percentage of women

The global gender gap in mobile phone 
ownership is 202 million (GSMA)

In Turkey 57% of women have a 
mobile phone as well as the 

internet, vs. 76% of men
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In South Asia women are half as 
likely as men to have Internet 

access in their home



worldbank.org/globalfindex

From the Findex homepage, click “DATA” in the menu on the left



datatopics.worldbank.org/financialinclusion

On the next page, click on “Country-Level Data” in the 
Download Data panel



Global Findex Database: Country-Level Data

In the panel on a left, choose a country, or countries

Click on the filter and select “Aggregates” to call up 
regions, income groups, and global averages

Tip:  Choose “Low & middle income” for developing 
world averages



Global Findex Database: Country-Level Data

Choose the series (variable), including by 
gender, income, education, or age.

W1 = Wave 1 (2011)
W2 = Wave 2 (2014)

TS = Time series (both years)



Global Findex Database: Country-Level Data

Choose year(s)

MRV = Most Recent Value

Then click “Apply Changes” to get data



Global Findex Database: Country-Level Data

The data appears. Click “Download options” for Excel and other 
choices.



datatopics.worldbank.org/financialinclusion

For the microdata, select “Individual-Level Microdata”



Global Findex Database: Microdata

Search by country name or variable to narrow the options



Global Findex Database: Microdata

In the search results panel, click on the little blue arrow to get 
a list of relevant variables. In this case, the search query was 

“India” and “Save”



Global Findex Database: Microdata

You can also click “View/Select More” under “Filter by Country” on the left



Global Findex Database: Microdata

After selecting a country, you can get microdata, methodology, 
the Findex questionnaire, etc.



Global Findex Database: Microdata

Microdata is free – but you have to register



Global Findex Database: Microdata

Register. Fill out the form. At the bottom of the 
page, select “I agree” and click “Submit”



Global Findex Database: Microdata

Choose the data format and click the download link
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Global Findex 2017: Time Series Updates

Updates will help practitioners track progress on key indicators like 
account access, wage payments, and government transfers in time 

series spanning 2011-2017 or 2014-2017



Global Findex 2017: Time Series Update - Mobile Money

Global Findex 2014 mobile money data was a breakthrough, 
offering first comparable data across countries

Global Findex 2014 showed that mobile money was mostly 
confined to Sub-Saharan Africa. But recent years have seen 

rapid changes in the mobile money industry.

Global Findex 2017 will update 2014 variables and provide 
insights on key mobile money topics:

- Spread of mobile money within/beyond SSA

- Whether/how mobile money helps women & the poor

- Experiential aspects: Does mobile money help drive 
adoption of bank accounts or other services?



Global Findex 2017: New Data on Mobile Phones & Internet

Data could reveal ways to expand financial inclusion:

- How many unbanked adults have a mobile phone?

- How many unbanked adults have a mobile phone 
and get  govt. transfers in cash?

- Are there gender/income gaps in tech access? If 
so, what are the financial inclusion implications?

Global Findex 2017 will incorporate Gallup 
World Poll data on access to digital 

technology:

- Do you have a cell phone you use to 
make/receive personal calls?

- Do you have access to the internet? If 
so, have you used it in the last 7 days?



Global Findex 2017: New Payments Questions

Global Findex 2017 will have new data on employment and payments:

- Are you self-employed? If so, how do you receive payments?

Global Findex 2014 showed a relationship between employment status and 
financial inclusion. We were curious to learn more about the connection.

Revised payment questions for 2017:

- Do you pay bills online?

- Do you make purchases online?

 If yes: For delivery, did you pay 
online or in cash? (Emerging countries 
only) 



Global Findex 2017: Agricultural Risk Management

- Global Findex 2017 has new module on crop 
insurance and livestock insurance in 25 UFA 
countries plus 7 additional countries in Sub 
Saharan Africa

- How many farmers have faced crop failures 
or livestock losses? What percentage have 
agricultural insurance? Were they 
compensated? If so, how?

- Risk management refers to how people make ends meet when 
faced with an economic crisis – like sudden unemployment, a 
big hospital bill, or a natural disaster. 

- Agricultural risk management is increasingly relevant amid 
rising severe weather and food insecurity. There is growing 
research and policy interest in agricultural insurance – but data 
is scarce. 



Global Findex 2017: Identification For Development

New Global Findex 2017 questions on national ID will 
provide data on:

- Percentage of people who have ID

- Common uses of ID for services (govt. services, 
social welfare benefits, financial services, mobile 
phones/SIM cards, etc )

- Barriers to getting ID (lack of documentation, 
difficult to apply, no need, etc)

Lack of identification can exacerbate inequality. ID is needed to 
access services like:

- Accounts and other financial services
- Wage payments or government transfers  
- Healthcare
- Inheritance



www.worldbank.org/globalfindex

Follow us for 2017 updates! @GlobalFindex
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